Response to a rapidly expanding market.

AVIATION €XPO LATIN AMERICA

Civil and Commercial Aviation — Helicopters - Airports

LATIN AMERICAN MARKET ~  Due to a huge demand for air transportation the airlines
AT A GLANCE are investing heavily in aircraft and related products
and services.

7 Key numbers:

® 170 airlines in 20 Latin American countries BRAZIL: A LARGE MARKET
e 1,460 commercial aircraft in operation EXPERIENCING VIGOROUS GROWTH
e 920 jets and 540 turboprops
e 21% of the total fleet is in Brazil 33 airlines operate in Brazil, from regular and
non-regular carriers to international, national and
7~ 76 million passengers were carried by the 29 airlines that regional domestic airlines and airfreight carriers.

belong to the Latin American Airline Association (ALTA).

7 The Brazilian fleet comprises 9,800 units, of which:
® 4,000 private-use aircraft
e 950 helicopters
e 700 executive jets

TRAFFIC GROWTH RATES 530% growth in domestic passenger traffic was

achieved by the commercial aviation industry between
2004 and 2006.

7 Nine airlines in the region report annual turnover of
US$1 billion or more.

REGION 2004

Infraero manages 68 airports throughout Brazil.
Intra-LATAM
More than 1,000 companies are taking advantage of
Domestic this growing market and supplying products and
services to the commercial aviation industry.

Rest of the world

Continuous growth of the Brazilian economy has
intensified the use of these aircraft and led to an
increasing need for maintenance, repair and overhaul
(MRO).

Sources: ABAG, AIAB, ALTA, ANAC/DAC, AviagGo em Revista, Flap Internacional.
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THE AVIATION €EXPO MARKETING CAMPAIGN
The Aviation Expo Marketing Plan that has been prepared by the highly experienced marketing team of Reed Exhibitions in Brazil will
employ proven strategies to target key markets in Latin America. These include:

Direct mail and inserts — more than 70,000 brochures and leaflets.

E-mail - more than 15,000 e-mail invitations, news letters and tickets.

Telemarketing - a target ad campaign to key industry markets.

Advertising - with leading aviation publications, such as Airline Magazine and Flight International.

Public Relations - a strong regional and international campaign of press releases and articles.
Assistance of industry associations in marketing Aviation Expo to key industry decision-makers.

Working closely with industry associations.




HIGHUIGHTS AT AVIATION €XPO O7

Aviation Expo 2007 will introduce the second edition of the Airline Business Club in Latin America, in association with
Airline Business magazine, the world's premier business publication for senior airline executives. Located within the
exhibition itself, the Airline Business Club will be the base for key airline executives throughout the 4-day event,
facilitating business discussions with exhibitors.

Exhibitors will be able to book business/hospitality suites within the exhibition area. These will be located on the
perimeters of the floor plan, where exhibitors can host their important VIPs and guests. This will be a less costly
alternative to the reqular chalets offered at traditional air shows.

The Airline Business Club will present special conferences and seminars offering exhibitors and delegates networking
and educational opportunities.

We will organise an extensive advertising programme for the event in leading international, national and local trade
publications, which have strong readership throughout the region.

We will embark on a region-wide public relations campaign, beginning Summer 2006, to educate and encourage key
buyers and influential VIP industry personnel to attend the event.

We will utilize our extensive databases built up over 25 years of successfully running prestige Reed events such as
Asian Aerospace to ensure we create the right B2B environment.

We will offer our exhibitors ample opportunities to invite their customers and prospects to visit them at the show by
offering complimentary invitations and giving them the opportunity to propose senior airline personnel for
membership of the Airline Business Club.

We will work closely with Agéncia Nacional de Aviacdo Civil - ANAC to ensure Brazil's top aviation officials are
officially invited to the event as our guests.

We will operate a telemarketing campaign to track movements in commercial aerospace organizations and ensure our
invitations reach exactly the right people.

ALONGSIDE LAAD €XPO 07
LAAD 2007 - the largest and most important event for the armed forces of
Latin America.

301 Exhibitors ¢ 12,500 Trade Visitors ¢ 38 Official Delegations ¢ 39 Countries

COMMERCIAL AEROSPACE FOCUS
Aviation Expo will provide information on new trends, outline important issues and highlight current and future opportunities. Experts
will speak on both global and local topics using their their expertise to deliver to audiences a valuable learning experience.

STRICTLY BUSINESS-TO-BUSINESS

Aviation Expo will be a strictly international B2B event, providing buyers and suppliers with a strong profile of both regional and
industry developments and opportunities. Aviation Expo will sit alongside LAAD at the same RioCentro venue enabling exhibitors will
be able to consolidate their marketing and promotional expenditure by attending one significant regional event that offers tremendous
potential for growth.

EXCELLENT ACCESS TO RIO DE JANEIRO
Due to its pre-eminence in a number of key areas Brazil is the ideal host country for Aviation Expo. Rio de Janeiro is the most vibrant
city at the heart of LA and with Sdo Paulo comprise the business hub of Latin America, with superb connectivity to the rest of the world.

INDEPENDENT PROFESSIONAL ORGANISER

Reed Exhibitions Aerospace & Defence Group is a totally independent organiser with no national affiliations. All exhibitors
can be assured of a balanced approach to key and VIP visitor appointments, so everyone has an equal opportunity to benefit
from important networking and meeting slots.



